Le smartphone au

coeur de l'information
péril ou atout pour le travail
dans les rédactions ?
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le smartphone comme outil de production

Le couteau suisse du journaliste

Une base de données portable ——p

Un enregistreur multimédia
Un outil d’écriture et d’édition
Un connectivité a haut débit

... et, aussi, un téléphone

o

o
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vérification en temps réel
capture audio et vidéo
composition nomade
publication en directe

communication portable

Le couteau suisse du journaliste

Une base de données portable ——p
Un enregistreur multimédia e
Un outil d’écriture et d’édition ~ ——p

Un connectivité a haut débit ~ ——p

Le journalisme mobile (MoJo)

Le "journalisme mobile" consiste a utiliser
toutes les possibilités offertes par un
smartphone ou une tablette.

Tourner et monter une vidéo sur son
téléphone est I'application la plus concrete,
mais les possibilités multimédias sont bien
plus vastes... le principal enjeu est de créer
des formats ad hoc ("natifs" dans le jargon
numérique)... sans oublier que produire de
l'information avec une application mobile,
c'est aussi faire en sorte que le format final
soit adapté a une consultation sur mobile.

vérification en temps réel
capture audio et vidéo
composition nomade

publication en directe
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Le journalisme numeérique et de données

[les journalistes de données] ont en commun de concevoir des programmes
informatiques qui sont présentés comme constituant intrinseéquement des produits
journalistiques...

les contenus gu'ils congoivent sont aussi bien des cartes interactives que des
infographies, des bases de données interrogeables ou d'autres formes de
présentation en ligne. Leur fabrication repose sur une variété de compétences
informatiques permettant de collecter, de traiter, de combiner et de visualiser des
données — qu'il s'agisse de chiffres, de textes, de photographies ou de contenus
audiovisuels disponibles sur des supports numériques.

Parasie, Sylvain, and Eric Dagiral. 2013. “Des Journalistes Enfin Libérés de Leurs Sources ?
Promesse et Réalité Du ‘Journalisme de Données.” Sur le journalisme 2(1): 52-63.
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datajournalism.com
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Handbook 2

Available courses
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http://www.thomsonfoundation.org/latest/first-mojo-film-wins-mobile-journalism-competition/
https://datajournalism.com/

Bounegru L, Venturini T, Gray J, Jacomy M
2017. “Narrating Networks.”
Digital Journalism 5(6): 699-730

Tommaso Venturini, Mathieu J., Liliana B, & Gray J.

2018 “Visual Network Exploration for Data Journalists”

In The Routledge Handbook to Developments in
Digital Journalism Studies, eds. Eldridge & Franklin.
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MALIS : Eloignement du « terrain »

« | only consider myself a journalist because I'm writing
news and stuff. But I'm not going out. I'm not leaving my
computer. I've talked to people on the phone sometimes.
But I'm not going into the field »

Cité en Cohen, Nicole S. 2019. “At Work in the Digital Newsroom”
Digital Journalism 7(5): 571-91.
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Diversification des sources

Studies have demonstrated that journalists in most circumstances rely on a
limited number of (elite) sources... authors have followed Davies in his
hammering analysis of market-driven news production as “churnalism” in
essentially recycling pre-packaged (mainly PR) sources and consequently acting
as a mouthpiece for establishment (elite) actors. However, the information age
changed journalistic news sourcing techniques drastically... In particular during
breaking news and crises ... journalists rely on the internet to get information, for
instance to search for eyewitness footage shot with smartphones, or to embed
posts from social media in live blogs to stay on top of what is happening.

Van Leuven, S., Kruikemeier S., Lecheler S, & Hermans S. 2018. “Online And Newsworthy:
Have Online Sources Changed Journalism?” Digital Journalism 6(7): 798-806.
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IMAIS : Reporteurs sans frontiéres

« I'm constantly [working] outside of work. The moment
| wake up I'm looking at my phone, I'm looking at night.
| keep a little log on my iPhone of things that ... | might
like to cover »

Cité en Cohen, Nicole S. 2019. “At Work in the Digital Newsroom”
Digital Journalism 7(5): 571-91.
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Le journalisme citoyen et le « social news »

‘Citizen journalism'’ refers to a range of web-
based practices whereby ‘ordinary’ users
engage in journalistic practices.

Citizen journalism includes practices such as
current affairs-based blogging, photo and video
sharing, and posting eyewitness commentary
on current events. Sometimes the term is used
quite broadly to include activities such as re-
posting, linking, ‘tagging’, rating, modifying or
commenting upon news materials posted by
other users or by professional news outlets.

Goode, Luke. 2009.

New Media and Society 11(8): 1287-1305

MALIS : « Fake news » comme arme

INFORMATION DISORDER:
“The term “fake news” has also begun to be Toward an interdisciplinary framework
- e for

appropriated by politicians around the world

to describe news organisations whose

coverage they find disagreeable.
In this way, it's becoming a mechanism by
which the powerful can clamp down upon,

restrict, undermine and circumvent the free
press ” (p. 16)
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http://www.cityofghosts.com/
http://www.trumptwitterarchive.com/archive/fake%2520news/ttff

WHERE DO FAKE
NEWS ORIGINATE?
BY WHAT SITES ARE THEY
FIRST RETRANSMITTED?

fakenews.publicdatalab.org
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le smartphone comme outil de distribution

Sur les « junk news »

Gray, Jonathan, Liliana Bounegru, & Tommaso Venturini. 2020.
“The Infrastructural Uncanny: ‘Fake News' and the Fabric of the Web as Matter of Concern”
New Media & Society (forthcoming).

Venturini, Tommaso. 2019.
“From Fake to Junk News, the Data Politics of Online Virality”
In Data Politics: Worlds, Subjects, Rights, eds. Bigo, Isin, & Ruppert. London: Routledge.

Venturini, Tommaso. 2019.

“Fake News Are NOT a Real Problem.”

In Busted! The Truth About the 50 Most Common Internet Myths,

eds. Matthias C. Kettemann and Stephan Dreyer. Berlin: Internet Governance Forum.

Venturini, Tommaso. 2018.
“Sur I'étude Des Sujets Populaires Ou Les Confessions d'un Spécialiste Des Fausses Nouvelles.”
In Les Fausses Nouvelles : Nouveaux Visages, Nouveaux Défis. Montreal: Presses de I'Université Laval.

Bounegruy, Liliana, Jonathan G Tommaso Venturini, and Michele Mauri. 2018.
A Field Guide to “Fake News” and Other Information Disorders. Amsterdam: Public Data Lab.

Mobile Notifications

Reuters Institute ) o
“Digital News Report 2019”

hitps://reutersinstitute.politics.ox.ac.uk/our:
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http://fakenews.publicdatalab.org/
https://reutersinstitute.politics.ox.ac.uk/our-research/digital-news-report-2019

lire les news
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S lire les news

Le smartphone et la distribution des news

alertes

lecture

IMALIS : « Fake news » et gatekeeping

“Social networks make it difficult for people
to judge the credibility of any message,
because posts from publications as unlike
as the New York Times and a conspiracy
site look nearly identical... by collating
stories from multiple sources, the focus is
on the story, and not on the source ... social

recommendations guide readership rather
than traditional gatekeepers” (p. 12)

INFORMATION DISORDER :

Toward an interdisciplinary framework
for

research and policy making




PEW Center "News Use Across Social Media Platforms 2018"

About two-thirds of Americans get news ts ko g h socis 2 MAI S
on social media

More than half of social media news consumers.
expect the news there to largely be inaccurate

Langedy inaccurate Langely accurate
L)

Inaccuracy tops people’s concerns about social media

us
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L'influence directe des plateformes

In this article, we discuss Facebook’s strategy to Now Playing, Live on Facebook
influence the development of a new communication e gty g b o oo ol
format known as live video streaming... The case of
Facebook Live illustrates how, far from developing
spontaneously, media landscapes are actively shaped by
the technological and financial initiatives of their more
influential players. In this article, we describe how
Facebook’s technical infrastructure and partnership

scheme influence the editorial organisation as well as the
storytelling of live video streaming.

THE WAL STREET J0UEAL
Rein, Katharina, and Tommaso Venturini. 2018. “Ploughing Digital

Landscapes: How Facebook Influences the Evolution of Live

Video Streaming.” New Media & Society 20(9): 3359-80
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MALIS : la logique des média sociaux

“Our sourcing and our distribution are both social ...
The angle is, what will people I'm engaged with on
social media want to talk about or are talking about
with these stories?”

Cité en Cohen, Nicole S. 2019. “At Work in the Digital Newsroom”
Digital Journalism 7(5): 571-91.
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le smartphone comme outil de monétisation


https://www.journalism.org/2018/09/10/news-use-across-social-media-platforms-2018/

“State of News Media 2019”

www.pewresearch.org/topics/state-of-the-news-media
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DO MAINSTREAM MEDIA
AND FAKE NEWS WEBSITES
SHARE THE SAME TRACKER
ECOLOGIES?
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https://www.pewresearch.org/topics/state-of-the-news-media/
http://fakenews.publicdatalab.org/
https://manifestdestiny.reveb.la/
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Une meilleure connaissance du public

Rather than rhetoricizing audiences as passive consumers of news that needed
to be given ‘the information they needed’ by professional journalists, news
consumers were increasingly being discussed as creative, active participants in
the news-making process that needed to be simultaneously empowered, catered
to, and captured for analytical measurement purposes...

Reporters might still resist deeper audience participation in, and feedback on, the
news production process... but journalists can at least be expected to honor
audiences insofar as they are taught to respect quantitative feedback about what
it is that audiences want.

Anderson, C. W. 2011. “Between Creative and Quantified Audiences: Web Metrics and
Changing Patterns of Newswork in Local US Newsrooms.” Journalism 12(5): 550—66.

“What we are considering
here, however, are the psychic
and social consequences of
the designs or patterns as they
amplify or accelerate existing
processes. For the “message”
of any medium or technology
is the change of scale or pace
or pattern that it introduces
into human affairs "

Marshall McLuhan. 1964
Understanding Media: The

PEW Center State, “State of News Media 2019”
-of-the- -medi Extensions of Man

www pewresearch.org/topics/state-of-the-news-media

IMALIS : Obsession pour le métriques de visibilité

“I'm obsessed with stats and metrics and data... how
well are we doing? How well did we do yesterday?
What should we focus on today?”

Cité en Cohen, Nicole S. 2019. “At Work in the Digital Newsroom”
Digital Journalism 7(5): 571-91.

Venturini, Tommaso, Castaldo, Frasca Paolo (2020)
“Junk News Bubbles: Modelling the Rise and Fall of Attention in Digital Arenas” (forthcoming)
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https://www.pewresearch.org/topics/state-of-the-news-media/
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le smartphone comme outil de recherche
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IMALIS : biais des sources

Social media data can never be used naively and without reflection
on their context of production and their biases. Research through
media platforms should always be also research about media
platforms. Such a reflexive posture is particularly important for
digital journalism studies, whose crucial political mission is to
investigate the fragile equilibriums that allow the survival of a
functioning public debate — even in the age of social media
Venturini, Tommaso, and Richard Rogers. 2019.

“API-Based Research’ or How Can Digital Sociology and Journalism Studies Learn from
the Facebook and Cambridge Analytica Data Breach.” Digital Journalism 7(4): 532-40.

Bounegru L., De Pryck K., Venturini T., & Mauri M. 2020
“We Only Have 12 Years: YouTube and the IPCC Report
on Global Warming of 1.5°C." First Monday 25(2).

IMAIS : biais des sources

1. Role of digital media in relation to object of study
1.1. How much of your object of study occurs in the medium that you are studying?
1.2. Are you studying media traces for themselves or as proxies?

2. Definition of the study object
2.1 Is your operationalisation attuned to the formats of the medium?
2.2. Is your operationalisation attuned to the practices of the medium users?

3. From single-platform to cross-platform analysis
3.1. Does the phenomenon that you are studying spill across several media?
3.2. Have you different but comparable operationalizations, for the different media?

4. Corpus demarcation and data access
4.1 What does your corpus represent?
4.2 Are you accounting for the ways in which data are ‘given’ by the media?

Venturini, Tommaso, Liliana Bounegru, Jonathan Gray, and Richard Rogers. 2018.
“A Reality Check(List) for Digital Methods.” New Media & Society 20(11).
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A Production

Sourcing

Distribution

Monétisation

Recherche

Exercice pratique

(par groupes de trois) Editez un reportage collectif sur un événement
multi-sites et soumettez-le par email avant la fin de I'événement

(individuellement) Trouvez plusieurs sources non-journalistiques
d'informations en ligne et en temps réel et utilisez ce matériel pour
rédiger un reportage

(individuellement) Cherchez un news publié sur plusieurs canaux des
diffusions (dont une ou plusieurs app mobile). Comparez ses différentes
versions et discutez en quoi elles different et pourquoi.

(par groupes de trois) Rédigez une bréve, diffusez-la sur plusieurs
médias sociaux et préparez un rapport détaillé (quantitative et
qualitative) sur son cycle de visibilité

(par groupes de trois) Investiguez une application de « mobile news » ou
un logiciel pour le « mobile journalism » en utilisant les informations
présentes sur son site, Github, app store...




